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How social marketing
can improve your brand ....
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Social media
has
changed
the way we
communicate
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We exchange ideas,
expressions, minds....

faster than ever.
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CSR conipany

word of mouth

became
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Social Media

Web-based digital technologies
that shift focus from content to
conversation, from publishing to
Interacting.

Technologies and practices
embedded in a web of
relationships

“One consistently surprising aspect
of social software is that it is
Impossible to predict in advance all
of the social dynamics it will create.”
— Clay Shirky
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Source: Patti Anklamm
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WHEN IT COMES TO INFORMATION ABOUT BUSINESS, PERCENT WHO USE EACH SOURCE:

NEWSPAPERS TELEVISION ONLINE SEARCH
The First Source for The First Source for Source Used Most to
General Information Breaking News Confirm/Validate News
/37%
36%
31% 34%
28%
27% 27%
25% - .
5% 560 27% 27%

22%

~——_2%% 20%
21%

[v)
19% 18% 19% 19% 18%

24% 22%

2013 2014 2015 2013 2014 2015 2013 2014 2015

Q183. On a typical day, what is the first source that you go to for general information about business? Informed Publics, 20-country global total.
Q184. What is the first source you go to for breaking news about business? Informed Publics, 20-country global total.
Q185. Which of the following sources do you turn to MOST often to confirm/validate information on breaking news about business? Informed Publics, 20-country global total.
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Trust Is the new currency
In (CSR) communication.
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Trust
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Trust
IS not enough.
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People are simple-minded,
emotional beings.
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Emotion

How Social Marketing can improve your brand Minsk 26.2 2014 Folien-Nr. 13



Good and effective CSR needs
trust and sympathy.

+
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Without trust and sympathy.
NO success.
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If you heard information on
a company from one of
these people............
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how credible would that
Information be?
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Edelman

l trustbarometer

2015 | ANNUAL GLOBAL STUDY

TRUST IN INFORMATION CREATED BY EACH AUTHOR ON SOCIAL NETWORKING SITES,
CONTENT SHARING SITES AND ONLINE-ONLY INFORMATION SOURCES

O

Informed

Public TRUSTED My friends and family | EREEEEE 2%
An academic expert [ R 7 0%
Companies | use  [NNENEEREGEGEGEGEE 0%
NEUTRAL Ajournalist G 53%
Employees of a company [N 52%
DISTRUSTED A company CEO [N 46%
A well-known online personality | EGTGNNGEGEGEGEGEEEEEEEE 45%
Elected officials [ NN 0%
Celebrities |GGG 34%
Brands | don’t use | EGNNNGEGEGEGEGEGEEEE 32%

Q387-396. Thinking about the information you consume on social networking sites, such as Facebook, MySpace, LinkedIn, Meebo, Orkut, Qzone, RenRen, how much do you
trust the information posted from each of the following authors or content creators? (Top 4 Box, Trust) Informed Publics, 27-country global total. | Q397-406. Thinking about
the information you consume on content sharing sites, such as YouTube, how much do you trust the information posted from each of the following authors or content
creators? Informed Publics, 27-country global total. | Q407-415. Thinking about the information you consume on online-only news and information sources, such as The
Huffington Post, Buzzfeed, TechCrunch, etc., how much do you trust the information posted from each of the following authors or content creators? Informed Publics, 27-
country global total.
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Key Attributes
to Building Trust
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INTEGRITY

Has ethical business practices

Takes responsible actions to address an issue or crisis
Has transparent and open business practices

ENGAGEMENT

Listens to customer needs and feedback
Edelman Trust Barometer Treats employees well

research reveals 16 specific
attributes that build trust.

Places customers ahead of profits
Communicates frequently and honestly on the state of its business

These can be grouped into
five performance clusters
listed here

in rank order of importance.

PRODUCTS & SERVICES
Offers high-quality products or services
Is an innovator of new products, services or ideas

PURPOSE

Works to protect and improve the environment

Addresses society’s needs in its everyday business

Creates programs that positively impact the local community

Partners with NGOs, government and 3" parties to address societal needs

OPERATIONS

Has highly-regarded and widely-admired top leadership
Ranks on a global list of top companies

Delivers consistent financial returns to investors

Q80-Q95. [TRACKING] How important is each of the following actions to building your trust in a company? Use a nine-point scale where one
means that action is “not at all important to building your trust” and nine means it is “extremely important to building your trust” in a company.
(Top 2 Box, Very/Extremely Important) Informed Public, 27-country global total.
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Most trusted Influencers to
communicate each of the
topics
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MOST TRUSTED INFLUENCER TO COMMUNICATE EACH TOPIC

' COMPANY CEO ACTIVIST CONSUMER MEDIA SPOKESPERSON
. COMPANY’S EMPLOYEE . ACADEMIC

33%

31%

© Lo
309

%
29% 29%

29%
6%
19%
15%

Q197-201(Global Summary). We would now like you to think about different types of information you may read, see or hear about a company. For each
topic, please select which person you trust MOST to provide you with credible and honest information about a company. Informed Publics, 27-country
global total.

27%
20, 23%

23%
519% 209 23%

14%

13%

How Social Marketing can improve your brand Minsk 26.2 2014

—
4

[ r 1
company

O

Informed
Public

Folien-Nr. 22



Let's
start .........
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porate Social Responsibility
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What can CSR-based
communication better than
anyone else ?
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Nothing, as long as it does not
come from a brand / company
that thinks and acts CSR-

compliant .
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Inclusion of Stakeholders onfoay

Aafa il

Inform Consult Involve A Collaborate Empower

Stakeholders need to be involved by communication to
make CSR successful.
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Inclusion of Stakeholders

Materiality-

Workshop

profilscharfend Megatrend_
Workshop

Stakeholder
Relationship
Management

Branchen-
Workshop integrierend

trainings
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CSR communication campaign o,

»,MAM loves the planet.”
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Inclusion of Stakeholders s

1 Company
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NG} (15) MAM Babyartikel GmbH
<> ||D] Lﬂj {2] | + | © hips@ www.facebook.com/ MAMBabyartike ¢ liBeade

Markus Thums commented
on Hannes Béker's photo
“same same, des wird a
gspal

# Lrel Medvidovic bees Funny

I Recent Oc Die

£ sabina Oswald likes jason
[ Statham's photo.

& Benjamin Fillitz shared a
fink

Peter Garmusch peemium
§ hass um 3750

Gunter Weninger Fkes
Cregoc Schiefersteiner’s
status

q ACHTUNG

ﬂ BETRETEN
DER PRODUK-

¥ TIONSSTATTE

4 ERWUNSCHT

- A Theresia Katona lies Daniel
Kait's photo,
. Gernot Weninger followed
MAM Babyartikel GmbH vliked ~ v Following Message o - Evis Xheneti Shaffer

Claus Gigler likes Niki
Peterson's post on his own

d4/Kids Coods

Baby C wall

Herziich willkommen uf der off2itiien Facebodk-Seite

der MAM Babyartike) GebH. Impressum

www.mambaby.com/index.php7StonyiD=64. MAM ist l Tanja Skoric
A:\n Suggest an Edit Photos MAM Baby des Jahres MAM Proddsen Ukes F Natats Tupek

Post [ Photo / Video Friends Alain Simuni¢ commented
7 ke MAM Babyartice! CmdH on fvan Pestic Black's post in
Write something on MAM Babyartikel GmbH's Page. Vapers Club Zadar

- S "obavezno

- A B

T B} Christian Wotypka likes
MA! 5 Jaty adt's 58

a AN Salyariid Gl ©  lnvite Your Friends to Like This Page See Al Walter Wendt's status

[ tavite | Fm— o ——

Buxtop Sonaaps are now

duktion versiehen, | Remssnse = friends

Ruptatur maoam, queas ¢ aliquia tusdam utatur, s voluptatium ‘ =
e, quamus sit aborumg vodpe: http: iwww mambaby convde! 3 Klaudia Winkier Juvite H f::;'":‘r::,'t:,: of
Linkaufdie\Websie/ ﬂa:):-,rl:m:ke
w Be Treasure Invite
A B ) av -t me

As the most important SH group (customers) repeatedly
ask how and where the MAM products are made
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CSR communication campaign
Next steps:

CO2 Emissions / Foot print

How Social Marketing can improve your brand Minsk 26.2 2014 Folien-Nr. 31



The CSR Company GmbH Christian Katholnigg
Hoehenstrasse 109 Managing Director
6020 Innsbruck +43 676 535 15 25



